
INTERNATIONAL STUDY PROGRAMME (ISP) 
A Premier Short Term Exchange Programme for MBA Students

The University of St.Gallen (HSG) offers 
much more than academic excellence – it 
provides an immersive learning environment 
designed to support professional and 
personal growth. ISP participants benefit 
directly from HSG’s strengths as one of 
Europe’s leading business schools: 

• Integrative, real world learning that 
   connects theory with practice 
• A strong focus on innovation and 
   entrepreneurial thinking 
• An inspiring campus in the heart of 
   Europe 
• Access to global networks and inter-
   national business perspectives
• A lifelong connection to the HSG com-
   munity of over 37,000 alumni
• A vibrant student culture with 190+ 
   clubs and associations

At a glance
•	 Top-ranked and triple crown 
     accredited (EQUIS, AACSB, AMBA)
•	� Over 90% of graduates would 

choose HSG again
•	� Outstanding employability: 4 out of 5 

graduates secure a job by graduation
•	� Global reach: partnerships with 

200+ universities worldwide 

#1
Financial Times Global Masters in 
Management ranking for Master in 

Strategic Management and International 
Management (SIM-HSG) 2024

#9
Financial Times European 

Business School 2024

WHY THE UNIVERSITY 
OF ST.GALLEN

isp.unisg.ch

PROGRAMME HIGHLIGHTS

•	 10-week (Spring) / 11-week (Autumn) 
	 intensive programme focused on European 
	 business
•	 All courses in English
•	 5-7 company visits across Switzerland, 
	 with travel and accommodation included
•	 World-class international faculty
•	 One week break for independent travel
•	 All required course materials provided free 
	 of charge 
•	 Small class size of 25-35 students to foster 
	 interaction and peer learning
•	 Access to HSG’s Career Services Center and 
	 global Alumni Association
•	 Flexible academic load: 16/27 ECTS credits 
	 and 152/269 contact hours

SWISS INDUSTRY UP CLOSE 

A core part of the ISP experience is a curated 
series of company visits that offer students first-
hand exposure to a range of Swiss businesses 
across industries and sizes. Through presenta-
tions by senior leaders, conversations with 
founders, and guided tours of facilities, students 
gain valuable insights into topics such as strategy, 
innovation, sustainability, and how companies 
respond to challenges like supply chain disrup-
tions and the spread of AI technologies. Join us 
on these visits to connect with professionals, 
expand your network, and discover what 
enables Swiss companies to uphold their global 

reputation for quality, precision, and innovation 
in an increasingly competitive world. 

Recently visited companies include:
•	 Zurich Insurance, Zurich
•	 Novartis, Basel
•	 Nestlé, Vevey
•	 Leica Geosystems, Heerbrugg
•	 Victorinox, Ibach
•	 Frontify, St. Gallen 
•	 Victorinox, Ibach
•	 SFS Group, Heerbrugg
•	 United Nations, Geneva

CAREER SERVICES CENTER (CSC)

The University of St.Gallen (HSG) is a preferred 
recruiting ground for many leading multinational 
firms, consulting companies, and banks across 
Switzerland and Europe. Its strong international 
reputation attracts a wide range of employers 
to campus each year, offering valuable 
networking and recruitment opportunities for 
students.

Navigating the European job market – 
particularly in Switzerland – can involve specific 
administrative and legal considerations, 
especially for students from outside the 
European Free Trade Area. HSG’s Career & 
Corporate Services Center can support 
international students navigate these challenges 
with clarity and confidence. Benefit from 
tailored workshops designed specifically for ISP 
students to help identify your unique selling 
points (USP), gain a deeper understanding of 
what drives you personally and professionally, 
and leverage these insights to stand out in a 
competitive market. Students also have access 
to 1-on-1 advising sessions and practical guidance 
on recruitment practices, application standards, 
and career strategies relevant to Switzerland 
and the broader European context. 

ISP Autumn 2026
9 September to 19 November 2026

ISP Spring 2027
5 January to 11 March 2027

      

2026/
2027

PROGRAMME DATES
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ISP course programme  
Autumn 2026/ Spring 2027

Course 
type

Contact 
hours

ECTS 
credits

European Corporate Governance core 18 2
European Culture and International Management core 14 2
Leadership in European Companies core 28 3
Team Building: Leadership and Team Competencies core 8 –
Strategic Management: A European Perspective elective 28 3
European Company Exploration: Geopolitical 
& Sustainability Risks & Opportunities

elective 25 2

Europe’s Business Environment: 
Rules, Reform, and Restructuring

elective 28 3

Global Managerial Communication elective 28 3
Data Science and AI for Business (Autumn) 
OR International Entrepreneurship (Spring)

elective 28 3

Investment Banking elective 28 3
German Language for Beginners Optional 36 3

152 / 269 16 / 27

CORE courses Compulsory for everyone
ELECTIVE courses Select at least 3  
OPTIONAL courses Select if desired

The ISP course planning makes it possible to attend all offered ISP courses if desired. Courses
do not overlap. After being admitted to the ISP programme, you will need to submit your course 
selection of elective courses and optional courses to isp-info@unisg.ch by the deadline stated 
in your acceptance letter.

isp.unisg.ch

The International Study Programme (ISP)
Specialized. High Impact. Transformative.
 
The ISP is an intensive short term exchange 
programme designed for MBA students from 
our global network of partner universities. 
Hosted at the University of St. Gallen HSG) – 
one of Europe’s leading business schools and 
located in Switzerland, a global innovation 
leader – the ISP offers a unique opportunity to 
deepen your understanding of European 
business in today’s fast evolving global context. 

Taught by HSG’s internationally respected 
faculty, the ISP blends academic rigour with 
real-world relevance. Small class sizes and 
interactive teaching foster deep engagement 
with topics such as strategy, leadership, 
corporate governance, and the economic and 
legal environment in Europe. Students also 
gain first-hand experience through company 
visits and exclusive talks across sectors, making 
the ISP a high-impact learning laboratory for 
those preparing to lead in a volatile, uncertain,

We invite you to explore the realities of doing 
business in continental European, while 
connecting with peers, professors, and 
practitioners in the dynamic and forward-
thinking environment of St.Gallen.

A Vibrant Learning Experience
The ISP is tailored for ambitious MBA 
students who want to broaden their global 
outlook and explore the intricacies of 
European business. With class sizes typically 
ranging from 25 to 35 students, the pro-
gramme fosters a close-knit, collaborative 
learning environment where diverse 
perspectives enrich the classroom 
experience. 

Our international faculty bring deep academic 
knowledge and industry expertise, while a 
series of company visits and hand-on case 
discussions ground theory in practice. The 
result is a highly engaging and memorable 
experience that equips students with practical 
insights and global perspective.

Programme Highlights
Through the ISP, students gain:
•  Insight into European business strategy, 
    leadership, and corporate governance
•  An understanding of the legal, economic, 
    and cultural contexts shaping business in 
    Europe
•  Direct exposure to companies and 
    institutions through site visits and 
    real world cases.

All courses are taught in English. Students also 
have the option to take an intensive beginner’s 
German language course free of cost to 
enhance their cultural experience and make 
the most of their stay in Switzerland.

COURSE CHOICE

COURSE PROGRAMME OVERVIEW

isp.unisg.ch
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while learning some valuable leadership skills. It 
involves a full day simulation exercise in which 
students can experience team leadership from 
different angles. No creditsEL

ELECTIVE COURSES

Strategic Management. The purpose of this 
course is to familiarise students with the activi-
ties, challenges, and tools of strategic leaders in 
an increasingly complex and uncertain environ-
ment. Content will focus on the theory, con-
cepts, and frameworks associated with strategic 
analysis, corporate and competitive strategy, 
sustainability strategies, and strategic change. 
The classes will typically be divided into a sec-
tion to discuss theoretical tools and frameworks 
and their subsequent application to real world 
cases (mostly from European firms). 3 ECTS

Europe’s Business Environment: Rules, Re-
form, and Restructuring. Developing a deeper 
understanding of the environment that firms 
operating in Europe face, the range of choices 
available to savvy companies, and the critical 
perspective to evaluate the relative merits of 
those choices are the objectives of this course. 
This involves understanding the circumstances 
faced by Europe’s firms, which include legacies 
of history, some which are changing faster than 
many think, as well as the effects of numerous 
government and EU initiatives to bolster Euro-
pean corporate performance. The perspective 
taken is always that of firm and their market 
and non‑market strategies and not of any 
particular European political or governmental 
organisations. This course blends insights from 
corporate strategy, international business, 
business economics, and European political 
economy. We will work methodically through 
the material discussing frameworks, case stud-
ies, and applications to real world problems. 	
3 ECTS

CORE COURSES

European Corporate Governance. 
Corporate governance refers to the system 
by which companies are directed, controlled 
and made accountable. This matters to 
corporate executives, investors, business 
partners, employees, labour leaders, politi-
cians and regulatory bodies. Within Europe, 
governance systems and philosophies vary 
across countries. Likewise, the question of 
what constitutes “effective” governance 
is a moving target, subject to alternative 
interpretations by different actors, as well as 
to changing interpretations over time. The 
primary responsibility of board members 
is to balance the interests of the company, 
shareholders and other stakeholders by 
pursuing long term growth that is sustainable 
and profitable. This course explores how and 
why national corporate governance contexts 
and board practices vary across Europe. We 
will discuss specific corporate governance 
cases and scandals, as well as explore their 
antecedents and consequences. At the end 
of this highly interactive course, participants 
will be able to appreciate the heterogeneity 
of European corporate governance contexts 
and better understand board-level strategic 
leadership of European companies. 
2 ECTS

European Culture and International Man-
agement. International management practices 
are deeply rooted in Europe’s cultural history 
and intricately woven into processes of cultur-
al exchange. A deeper understanding of na-
tional characteristics and cultural dynamics is 
often crucial to success in international busi-
ness. This course introduces students to cul-
ture as a field of discourse that shapes social, 
political, and economic thought, while critically 
examining foundational concepts and practic-

es that are often taken for granted. Its goal is 
to promote a deeper understanding of these 
concepts and to encourage the creative appli-
cation of these practices. The course is divided 
into two main sections, each focusing on the 
cultural analysis of a specific business case. The 
following topics will be covered: Introduction 
to Switzerland, Exploring the Alps, Under-
standing Charisma, The Mythology of Brands, 
Cultures of Leadership, and Trust and Com-
munication. 2 ECTS

Leadership in European Companies. 	
Leadership is a vital discipline in management, 
driving organizational culture, innovation, 
and lasting competitive advantage. This 
course adopts an evidence-based approach 
to modern leadership within European 
companies by integrating academic insights 
with practical corporate experiences. 
Participants will learn to apply a dynamic 
blend of transactional, transformational, 
ambidextrous, and charismatic leadership 
styles to effectively navigate digital disruption 
and the challenges of VUCA environments. 
Furthermore, the programme examines 
inclusive leadership practices and strategies 
for managing diverse work environments, 
ensuring that differences are leveraged as 
sources of strength and innovation. The 
program emphasizes leaders’ self-
development through strength‑based job 
crafting and a series of structured reflections 
and exercises on mental health and resilience, 
thereby laying a sound foundation for leading 
others in a healthy and sustainable manner. 3 
ECTS

Team Building. Leadership and Team Com-
petencies. This intensive training takes place 
in the first week of the academic term for 
ISP students. It offers an opportunity for 
students to get to know one another better 

isp.unisg.ch
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ELECTIVE COURSES

Global Managerial Communication
This course introduces students to one of the 
most frequent tasks in management – leading 
effective dialogues. It provides an overview of 
the rich theory on managerial communication, 
particularly in knowledge-intensive, complex, 
and intercultural situations, and sensitises 
students to the challenges of management 
communication, ranging from leading 
interdisciplinary teams, giving feedback, asking 
the right questions to spark innovation, to 
leading meetings in different cultural settings, 
interacting with potential clients, and conducting 
negotiations. The main goals of the course are 
to allow students to build a theoretical 
understanding of the key mechanisms that 
shape effective managerial communication in a 
global context and allow understanding the 
potential pitfalls, as well as learn about effective 
practices of leading communication on an 
interpersonal and group level.  3 ECTS

European Company Exploration: Geopolit-
ical & Sustainability Risks & Opportunities 
From tightening climate regulations and 
resource scarcity to the war in Ukraine and 
rising trade tensions, today’s companies 
must navigate a world of intensifying 
environmental and geopolitical 
uncertainty. But amid this disruption 
also lie significant opportunities – for 
innovation, resilience, and strategic 
positioning. This course offers a 
hands-on introduction to the twin 
challenges and opportunities 
presented by sustainability and 
geopolitical dynamics, with a 
specific focus on how European 
companies are affected and 
how they can respond. 
Through three half day 

seminars and mandatory participation in the 
ISP’s curated company visits, students will gain 
firsthand insights into how Swiss businesses are 
adapting to a shifting global landscape. Students 
will analyse how these companies manage risk 
and uncertainty while identifying pathways for 
growth, competitive advantage, and leadership 
in the sustainability transition. Course 
participants will be expected to apply course 
concepts to the strategies of the companies 
visited and reflect critically on what it means to 
act responsibly and decisively in a complex 
global environment. This elective is ideal for 
future leaders who want to think strategically, 
act decisively, and shape resilient, opportunity-
driven organizations in a world defined by rapid 
change. 2 ECTS

Data Science and AI for Business (only in 
autumn). The overall goal of this course is to 
improve students’ data and AI literacy to help 
them excel in a digital world. The course will 
familiarise students with the basics of business 
analytics, data science, applied machine learning, 
and Generative AI to enable them to apply 
selected approaches to business related 
problems. A strong emphasis is placed on 
understanding the business potential of data and 
AI, and how these technologies can drive 
innovation and support new business models. 
The course introduces the main concepts and 
technologies as well as provides practical hands-
on experiences with a series of selected tools 
(e.g., Tableau, Python, Generative AI Agents). 
Taking a dual perspective – technical and 
managerial – the course demystifies complex 
technologies and highlights the importance of 
managing data and AI as a core leadership 
responsibility. Students will learn good practices 
for establishing the structures, processes, and 
approaches necessary to successfully integrate 
data and AI into business operations. No technical 
prerequisites expected. .3 ECTS

International Entrepreneurship (only in spring) 
The ability to understand the link between 
entrepreneurship and value creation has 
become crucial to succeeding in today’s business 
world. This course is designed to provide 
students with insights from the latest strategy, 
innovation and entrepreneurship thinking to 
better understand how individual entrepreneurs 
and entrepreneurial companies create value 
with a special emphasis on an international 
perspective. Upon completion of the course, 
the participants should be prepared to act on 
this understanding, start their own ventures or 
support organisations in developing and 
implementing 	 value driven innovation 
strategies. 3 ECTS

Investment Banking. The lecture will provide 
you with first insights into Investment Banking 
activities and has a strong emphasis on corporate 
finance related topics. In detail, the lecture 
focuses on initial public offerings, M&A 
transactions, restructuring situations and Private 
Equity investments. By doing so, it combines 
technical expertise with industry insights based 
on various case studies and real world examples. 
It is expected that students will work on different 
case studies and discuss their findings in class. 
3 ECTS

OPTIONAL COURSES

German Language. This introductory course is 
designed for students with little or no German 
skills. While developing all language skills (speak-
ing, listening, reading and writing), the strongest 
emphasis will be put on speaking and listening 
skills, given the unique opportunity provided by 
the setting. 3 ECTS

isp.unisg.ch
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STUDENT SERVICES

Student Mobility Services (SMS)
Student Mobility Services manages all admin-
istrative matters related to guest students, 
ensuring a smooth transition and support 
throughout your time at HSG. 

exchange.unisg.ch

Diversity, Equality & Inclusion
Students with a disability or chronic illnesses may 
face unique challenges during their studies and 
may require special assistance. It is important to 
reflect on your needs and plan ahead for a success-
ful exchange experience. Please contact Student 
Mobility Services well in advance to discuss any sup-
port you may need. 
diversity.unisg.ch

BuddySystem
The BuddySystem connects guest students with local 
students, organising events that promote cultural ex-
change and help you get acquainted with Swiss culture. 

This initiative is a great way to meet new people and en-
rich your experience. 
ressortinternational.ch/buddysystem

Career Services Center
Guest students have full access to valuable resources, includ-
ing internship opportunities and recruitment fairs. The CSC 
is here to support your career development and help you 
explore the job market in Switzerland and beyond. 
hsgcareer.ch/en 

Library
HSG’s library offers a wealth of resources with a collection of 
over 561’461 volumes, 471’462 E-books, and 119’779 E-journals. 
unisg.ch/en/university/library/

Sports Office
Stay active with a range of sports activities at the HSG gym, tennis 
courts, and football field. Off-campus, there are numerous recrea-
tional opportunities such as skiing, sailing, climbing, and golfing.  
sport.unisg.ch 

LIVING EXPENSES

Housing 
The HSG Housing Office provides off-cam-
pus housing for guest students upon request.

•  Application fee: CHF 250 (non-refundable)
•  Monthly rent: Typically CHF 700-1050+, 
    depending on preferences and room type
•  Liability insurance: Approx. CHF 10 per 
    month (required)
•  Students are also welcome to arrange 
    their housing independently

    Housing Office
     T: +41 71 224 22 00
     housing@unisg.ch

Estimated monthly living expenses 
Accommodation (incl. utilities) CHF 
700–1050; Food CHF 600; Communication 
(phone, internet) CHF 70; Transport (public) 
CHF 140; Insurances (liability, health) CHF 
100–280; Leisure activities CHF 150; Other 
CHF 100–150

Transportation in Switzerland
Switzerland has one of the most efficient and 
reliable public transportation systems in the 
world, and students are encouraged to make 
full use of it. We recommend purchasing the 
Swiss Federal Railway Half-Fare card, which 
allows you to save 50% on all tickets for trains, 
buses, trams, ferries. The card costs CHF 190 
and is valid for one year. 
sbb.ch/en

STUDENT ENGAGEMENT

The Student Union is the official student repre-
sentative body at HSG, serving as the umbrella 
organisation for all student associations and 
initiatives. it plays an active role in shaping stu-
dent life and works closely with the University 
to bring student ideas to life.
shsg.ch

With over 120 Student Associations & Initia-
tives, HSG offers a vibrant and diverse student 
experience. These groups span various interests 
including cultural, social, and sporting activities 
and include popular initiatives like the BuddySys-
tem.

HSG students organise several internationally 
recognised events, including: 
•  The St.Gallen Symposium – symposium.org
•  The Oikos Model WTO – model-wto.org
•  HSG TALENTS Conference – hsgtalents.ch
•  START Summit – startsummit.ch

Supporting Entrepreneurship
HSG is committed to fostering entrepreneur-
ship and innovation. Through consultations, net-
working opportunities, and events. HSG helps 
students and alumni launch start-ups that offer 
innovative solutions for society and strengthen 
the economy. startuphsg.com

isp.unisg.ch

GRADEs & TRANSCRIPTS
Grades and academic records are published 
on the Compass student platform.

Autumn semester
Publication of grades and academic record:
Mid-December
 

Spring semester 
Publication of grades and academic record: 
Mid-April

              More

isp.unisg.ch
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Application period:
ISP Autumn 2026
1 February to 15 May 

ISP Spring 2027
15 August to 30 September

Nomination deadlines:
ISP Autumn 2026
15 April  

ISP Spring 2027
15 September  

Student Mobility Services
Peggy van der Wallen
Head of Office

Nicole Gsell 
Asia
nicole.gsell@unisg.ch

Esther Staeheli 
The Americas, Oceania 
esther.staeheli@unisg.ch

Andrea Haefner 
Europe, Russia, Africa, Middle East
andrea.haefner@unisg.ch

ISP – International Study Programme
Dr. Manali Kumar
Executive Director 
isp-info@unisg.ch
isp.unisg.ch

Housing Office 
Christine Schönenberger
Salisa Liewvanich
housing@unisg.ch

Address
University of St.Gallen
Student Mobility Services
Tellstasse 2
9000 St.Gallen
Switzerland

Telephone
+41 71 224 23 39

General e-mail
exchange@unisg.ch

Social media

ACCREDITATIONS MEMBER OF

isp.unisg.ch

ISP Autumn 2026
9 September to 19 November 2026

ISP Spring 2027
5 January to 11 March 2027

NOMINATION BY 
PARTNER UNIVERSITY

Nominations must be submitted via our 	
Mobility-Online portal using the personal login 
provided. Please retain your login details for 
future nominations.

STUDENT APPLICATION

After nomination in the Mobility-Online portal, 
students will receive further instructions from 
Student Mobility Services on how to complete 
the online application. 

Come join us in St. Gallen – a place to 
grow, connect, and experience the Swiss 
way of life beneath the Alps.

LANGUAGE REQUIREMENTS

All ISP courses are in English. Non-native 
English speakers must have a minimum TOEFL 
score of 89 (iBT) or an IELTS score 6.5. This 
requirement is waived for students enrolled 
in an English-taught MBA programme at their 
home university. 

PROGRAMME DATES
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